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The Newest in Tonemaster’s Line of 
Advanced Hearing Aids...the 


TONEMASTER /emplette ode 





5. Fh it’s now possible to hear from 
any direction with Tonemaster’s 2-ear 
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hearing aids. Here for the first time a 
high-powered hearing aid concealed j 
on the temple of a slim, attractive pair 
of glasses. Completely eliminates con- 
fusion in crowds. Tonemaster’s 2-ear 





hearing aid catches every word — 
builds self-confidence and is comfort- 
able to wear all day long. Here is a 
hearing aid tailor-made for your hard 
to sell prospects. The all new Tone- 
master Templette, the most advanced 
hearing aid of its kind in the country. 
Available in a variety of colors 
and two-tones. 
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Tonemaster’s Aggressive Merchandising Program 


Tonemaster’s national advertising and merchandising program is specifically designed 

to develop quality leads from every market in the United States and Canada — ) 
producing high volume sales for every Tonemaster Dealer. Advertising mats, counter 
cards, literature, folders, mailers, letterheads and other merchandising helps are all 

available to Tonemaster Dealers. Factory paid advertising, both national and in , 

key dealer markets, supplements each dealer’s own efforts. 





Write for complete Dealer Proposal Manual containing information on other 
famous Tonemaster on-the-head instruments and conventional aids. 


Your inquiry is cordially invited. All communications 
will be held in strict confidence. 


MANUFACTURING COMPANY 


J] 128 sou MONROE © PEORIA, ILL. © PHONE 6-0671 
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ANNUAL MEET IMPRESSIONS 


This publisher attended his third 
of the Annual Meetings of the So- 
ciety of Hearing Aid Audiologists 
in October and again came away 
deeply impressed. Of especial inter- 
est to us was the manufacturers 
panel, during which these men gave 
their suggestions for making the 
SHAA more effective both for the 
individual member, the community, 
and the industry as a whole. 

If we may capsulize what we 
thought to be strong points of each, 
we’d say that Lee Watson (Maico) 
told the meeting that the SHAA should 
protest the disparaging tactics of at 
least two manufacturers, that mem- 
bers should join the Better Business 
Bureau, and the SHAA should launch 
an educational program with the doc- 
tors of the land. Dave Barnow (Bel- 
tone) suggested that members pro- 
mote themselves and the SHAA in 
their communities by joining and 
speaking to groups like the Rotary, 
Kiwanis and the PTA. 

Dick Burger (Qualitone) came 
forth with a strong recommendation 
that the SHAA promote itself and 
its program to the medical people, 
while Rolf Stutz (Audivox) stressed 
the necessity of improving the So- 
ciety’s public relations and that of 
the industry. 

Dick Tatum (Radioear) impressed 
upon those gathered the need for each 
to personally bring new members into 
the Society in order to swell its ranks. 
Cooperation with each other for the 
industry welfare was stressed by Lee 
Rosemond (Otarion) who further 
stated that he believed the SHAA 
should form into state groups for 
greater strength, and, on the busi- 
ness side, suggested that hearing aid 
dealers stop handling sidelines. 


RRR EE Aaah are ae ST Ee PURE TEND I 3 PUBLISHING CHANGES 
The name of the Company publish- 
Now Hear This (Editorial) by Kenneth S. Wood ...W..... 4 ing AUDECIBEL has changed from 
Zanolli Hands Gavel to Wood Hughes Publishing Company to Uni- 
In Dramatic Annual SHAA Meeting 6 graphic Corporation. Personnel has 
‘ not changed except for some staff 
nal cxn:npcnoeancias th acutareeseat cn Ree OT EOE EE 10 additions including Ken Lockwood as 
The Handicapped Child in Your Home Art Director, and Russell A. Mills di- 
by John Charles Wynn BT Ranke Ree Beghaeae e 12 recting the exchequer. Watch for 
some improvements. 
FTC’s Paul Cameron Answers As publishers, we of Unigraphic 
EE CLL A SERIO IE RES 16 are especially happy to have Tony 
Zanolli remaining as Editorial Di- 
Products amd People ..---eencocnceseeeensssteessneseeeeesnareeneeenan 18 rector after his retirement as Presi- 
dent of the Society. 
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O... search for an executive 
secretary has pointed up some 
interesting — and vital — prob- 


lems. For the most part, they 
can be summed up well in one 
question: 

Exactly what kind of man or 
woman do we want for execu- 
tive secretary? 

The _ executive secretary’s 
character and abilities will play 
a key part in the growth and de- 
velopment of the SHAA in a 
crucial period, the months and 
years ahead. 

But exactly what qualifica- 
tions do we want? 

Of course, we want an execu- 
tive secretary with strong 
organizational ability. We are 
agreed on that. There are 6,000 
dealers in the country. It is 
possible that 1,500 of them 
could be qualified to accept 
membership in the SHAA. 

Such a membership potential 
requires that our executive 
secretary be an organizer, and 
a good one. 


But what other attributes 
should he have? 

Would we like to follow the 
modern trend in industry and 
appoint to the post someone 
educated and skilled in the sci- 
ence of personnel? 

I only offer this for your 
consideration. I would like to 
point out some of the advan- 
tages to such a specialist. 

It is possible, with the right 
executive secretary, to have 
a personnel bureau set up by 
the SHAA itself. This bureau, 


. under the direct attention of 


the personnel-trained specialist, 
could seek out and bring into 
our industry the bright young 
people who are now, perhaps, 
going into other businesses be- 
cause ours has not been ade- 
quately represented when they 
were comparing one with an- 
other. 


Members of the society could 


tell their personnel needs to the 
central bureau and have such 


(continued on page 17) 
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“Our sales increased $17,000 last year 
because of Maico’s Special Instruments and referrals” 


EXCELLENT OPPORTUNITIES 
FOR MAICO DISTRIBUTORS 
IN THESE OPEN AREAS: 


® Dallas, Texas 

® Mankato, Minnesota 

® Cape Girardeau, Missouri 
® Muskogee, Oklahoma 

® Roanoke, Virginia 

® Wichita Falls, Texas 


If you are interested in a re- 
warding Maico distributorship 
in one of the above areas, write 


‘ 


Earl G. Peterson 


MAICO ELECTRONICS, INC. 
Minneapolis, Minensota 





says Jack and Georgina Glanz, of Maico Hearing Service, 

Huntington Park, Calif. 

“It really amazes us what all the direct mailings put out by your organiza- 
tion and the advertising programs have done to increase our floor traffic 
and sales volume. Add all this to your Special Instruments that are a part 
of our Maico Franchise and we feel that we have ‘The Best with Maico’.” 


OPEN THE DOOR TO NEW BUSINESS WITH MAICO 


You, too, can increase your income substantially and open doors to new 
business with Maico. Maico Special Instrument sales to industries, 
schools, and doctors can mean “‘plus” business for you. 


Join the many enthusiastic Maico distributors throughout the 
United States and Canada. Maico offers a complete line of precision-made 
Audiometers, electronic Stethetrons for the medical profession, and’ 
group hearing aid units for the teaching of hard-of-hearing students. 90% 


of all hearing tests performed in this country today are made on Maico 
Audiometers. 


You Con PTT TT) 


Rely On RPRSSPE TSS ond SPECIAL INSTRUMENTS 


ROOM 90-W, 21 N. THIRD STREET, MINNEAPOLIS 1, MINNESOTA 














TIME yy OCTOBER 11-12, 1957 
PLACE ye LaSALLE HOTEL, CHICAGO, ILLINOIS 


EVENT ye 6th ANNUAL MEETING, SOCIETY OF 
HEARING AID AUDIOLOGISTS 





Attorney to Draft Licensing Bill; Dues Increased; 
Search Begins for Full-Time Executive Secretary 


Kenneth S. Wood, of Grand 
Rapids, was unanimously 
elected president of the SHAA 
at the 6th annual convention, 
held October 11-12 in the La- 
Salle Hotel in Chicago. 

Wood, vice president until his 
election as president, succeeds 
Thornton Zanolli, who declined 
to run for a second five-year 
term as president. 

The SHAA constitution was 
amended so that Zanolli, as past 
president, automatically became 
a member of the board of gov- 
ernors. 

In addition, at the request of 
the new president and the mem- 
bership, Zanolli retained his post 
as editorial director of Aude- 
cibel. 

In appreciation of Zanolli’s 
five-years of service to the 
SHAA, the members voted to 
take up a voluntary contribu- 
tion of $5.00 each to purchase 
an Ampex Home Music En- 
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semble for the retiring presi- 
dent. 

The ensemble, which includes 
a hi-fi phonograph and stereo- 
phonic tape recorder, costs 
$1800. All the members pres- 
ent made their contributions 
immediately. Others will be 
given the opportunity to mail 
theirs in. 

Other action taken by the 
SHAA at the business meeting 
includes: 

1. Dues for individuals were 
increased $10.00 a year. 

2. SHAA Attorney Felix 
Visk was instructed to work 
with a committee to return a 
model licensing bill “as soon as 
possible.” 

No time limit was set, at 
Visk’s request, although the 
membership expressed an urg- 
ency that such a bill be in exist- 
ance to present to legislatures 
that might consider such action. 

Visk, who began drafting a 


model bill shortly after the 
abortive legislative move, point- 
ed out that such a bill must be 
thoroughly researched and care- 
fully worded — “not slapped to- 
gether in a hurry.” 

3. A committee was formed 
to find a full-time, paid execu- 
tive secretary for the SHAA. 
(The increase in annual fees 
was primarily to cover the ex- 
pense of such an _ officer’s 
salary.) 

4. A committee was formed 
to develop the educational pro- 
gram and correspondence course 
in hearing aid audiology. 

The convention was attended 
by approximately 200 members, 
prospective members, and many 
manufacturers of hearing aids. 

The membership voted to 
hold next year’s convention in 
Chicago at the LaSalle Hotel, 
the time to be set so as to cor- 
respond with the convention of 
the Academy of O. and O. in 
October 1958. 

A highlight of the convention 
was an address by one of the 
top executives of the Federal 
Trade Commission, Paul M. 
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Cameron, chief of the FTC’s 
Practices Conference. 

Cameron prefaced his re- 
marks by pointing out that he 
was expressing “my own views 
and not the policy of the FTC.” 

Cameron outlined the 80 year 
history of the need for, and 
development of, an organization 
to prevent restraint of trade. 

He said the FTC presumes 
that most businessmen are hon- 
est and intend to do the right 
thing. The function of the FTC 
is primarily to advise business- 
men, he added, “but it can get 
tough” when necessary. 

He briefly reviewed four vio- 
lations in the hearing aid in- 
dustry that have been cited by 
the FTC since 1944, pointing 
out that the FTC’s authority 
over the industry comes from 
the empowering act’s final 
words — control over “patent 
medicines and devices.” 

Other topics discussed during 
the course of the convention cov- 
ered a wide range of interests. 

For instance, Charles Lowe, 
SHAA member from Chicago, 
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discussed better ways to operate 
a business, while Mrs. Kathryn 
Lyons, SHAA member from 
Peoria, Illinois, talked on goals 
of the SHAA. 

Lowe, who had been a sales 
manager and worked for three 


Speeches cover wide 

range of topics as 200 

fire questions. FTC 

speaker questions and 

answers on another page 
this issue. 


other dealer organizations be- 
fore founding his own, warned 
that a dealer’s personal ex- 
penses must be kept separate 
from his business expenses. 

“You should pay yourself a 
fair salary, he said. “But you 
should live within it. A reason 
many businesses fail is because 
the boss lives out of the business 
income.” 


This prevents building up a 
surplus he added. When there 
is a recession or need for an 





increase in operating expenses, 
the business is unable finan- 
cially to meet the challenge. 

He pointed out that modern 
business equipment for office 
work often more than pays for 
itself. 

“Your time is worth money, 
too. If you spend it doing the 
work of letter mailer, the pay 
of a letter mailer is all you are 
worth. 

“Wouldn’t it be better either 
to hire people to do these jobs, 
or get the proper equipment and 
use your time directing and 
training your personnel?” 

Mrs. Lyons stressed the need 
for a realistic educational pro- 
gram, sound model licensing 
bills, and better public relations 
with other professions on the 
community level. 

On the scientific side, John 
Victoreen, Ph.D. described 
some of the phenomena of hear- 
ing discovered while pursuing 
his hobby, the physics of hear- 
ing. 

And Bruce Proctor, M.D., 

(continued on next page) 
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CHARLES LOWE 
‘. . . time is money” 


‘ 


one of Detroit’s outstanding ear 
surgeons, reported on five 
methods of correcting hearing 
with the latest surgical method, 
tympanoplasty. 

Dr. Victoreen, retired presi- 
dent and chairman of the Vic- 
toreen Instrument Company of 
Cleveland, Ohio, founded the 
Colorado Victoreen Company, 
for the purpose of pursuing his 
hobby. 

He stressed that he is not 
interested in the commercial 
application of the results of his 
research. 

He became interested in the 
physics of the ear when he 
noted that a deafened friend of 
his had great difficulty hearing 
normal conversation but no 
trouble hearing on the tele- 
phone. 

“The person with hearing 
gone in only one ear is in worse 
trouble than you think,” he said. 
“He cannot tell the direction of 
sound.” 

Dr. Victoreen said that the 
normal hearing person cannot 
tell the direction of a pure tone 
with his eyes shut. This is be- 
cause there is no way for him 
to tell which is the direct and 
which is the reflected sound. 

It is the variety of sounds and 
their reflection that allows a 
person to orient the source, he 
added. 

This brought him to specu- 
late whether this phenomena 
might not make the basis for a 
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more acute test of hearing loss. 
Measure this ability in terms of 
the square foot area in which a 
person can detect direction of 
sound accurately. 

It would be about 3,140,000 
square feet for the normal per- 
son he said. 

Perhaps even the slightest 
hearing loss might be detected 
by measuring the effectiveness 
of this sense, he added, pointing 
out that a person is just hard of 
hearing, not deaf, until his tri- 
angulation sense suffers. 

Other facts that his research 
uncovered : 

1. Ringing in a hearing aid 
could be eliminated if the ear- 
piece were made of a material 
that could transmit sounds far 
above the range of normal hear- 
ing. 

2. The brain refuses to rec- 
ognize a sound until it has been 






: 


WHIDBY AND FOSTER 
. newly elected board members 


repeated for five cycles. 

3. People with bad hearing 
would rather have no hearing 
than to hear something tantal- 
izing but not true enough to 
understand it. 

4. Plastic ear plugs at pres- 
ent cannot bring transient 
sounds through. Therefore, 
even when a person likes a hear- 
ing aid he cannot triangulate 
with it. 

5. If an ordinary talk on 
tape is separated onto two 
tapes, one holding all of the 
higher sounds, the other all of 
the lower sounds, and these two 
tapes are played at a person 
from two directions in exact 
synchronization, this happens: 

The person hears the talk as 
clearly as it was given by the 
original speaker. He is not 
only unaware of the low sounds 





from one direction and the high 
from another — he gets the 
effect or stereophonic sound. 

When Dr. Proctor addresed 
the convention, he told the audi- 
ence that the entire surgical 
technique of tympanoplasty 
would be impossible if it were 
not for the antibiotics. 

The ear damage that lends it- 
self to these operations is of 
five basic types, he said. 

When the ear drum is punc- 
tured or gone, the surgeon 
makes a new one from a flap 
cut inside the ear channel, or 
from the nearest area of hair- 
less skin. 

When one or two of the three 
middle-ear bones are gone, the 
surgeon rearranges the _ re- 
mainder, combining this with 
skin grafting or reseating the 
ear drum to rebuild the middle 
ear. 

“Startling improvements in 
hearing are made possible with 
these techniques,” Dr. Proctor 
explained. People with a 60 db 
loss are brought up to near 
normal hearing, he added. 

“However, it takes a year be- 
fore the doctor can be sure of 
the results,” he added. 

To indicate the microscopic 
precision necessary for the suc- 
cess of the operation, he pointed 
out that if an ear drum graft 
does not fit exactly, it sloughes 
off. This, of course, means a 
second operation would be 
necessary. 

Another speaker who was not 





DR. VICTOREEN 
. . . brings scientific report 
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this powerful four transistor Telex 
behind-the-ear was TELEX designed 
and engineered for you, with no 
““warmed-over” components-from 
previous models. It’s ALE. ‘new! 


than any other instrument on the’ 
market. 


Telex behind-the-ear that no other . 


receiver is about one half the’sizé“ 
of present receivers yet délivérs 
cleaner, clearer tone with ‘no dis- 
tortion even with “powerhouse”’ 
volume settings. 


TELEX FRANCHig 
oic® ES sr 
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TELEX .... The Line for 1958! 


The Telex line for 1958 will be the newest and finest in 


HEARING AID FROM 


ELE X 


The world’s smallest and most easily concealed 
behind-the-ear hearing aid 


BRAND NEW... ALL NEW... = 


It’s smaller and lighter in weight * “ 


FEATURES are found’in theAiew 


aid offers: “‘off-on’”’ switch, SEPA" *’ / 
RATE volume control, brand new’ 





WEIGHS just 3/10 of an ounce, 
complete with #675 battery, ready 
te use. Here’s the smallest PowER- 
FUn. behind-the-ear hearing aid— 
and only Telex has it. Measure it, 
weigh it; comparethe Telex behind- 


a the-ear. with any metrument avail- 
“able today — judge for yourself. 






actual size 


LIFT. OUT the die cut illustration of 
the. Telex behind+the-ear above. and see 
for-yéurself just How compact this new 
instryment really ds. Shown actual size, 
this,"Telex is also available with Telex 
Telethin receiver for even more powerful 
performance. In foday's market, you can 
only afford to handle the instrument 
that’s the best in its field. Write today 
for details—equip yourself to handle 
the only truly MODERN line of hearing 
aids in the industry. 
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the industry. This new line was launched a few weeks f TELEX + Telex Park + St. Paul 1, Minnesota ; 

ago when the Telex Al-in-Ear was introduced (ese cut i SURE I'M INTERESTED! Send me full details on the new 
at left). More revolutionary new models will be an- + : : “ i 
nounced shortly. In 1958 it will pay to fly the Telex flag. i Telex behind-the-ear hearing aid and how | can profit 7 
Investigate this pace-setting new line today. more from handling the revolutionary new line of Telex i 
i hearing aids for 1958. i 

Vaus | a 1 
TS ilies. i | now cover the following territory: Fy 
President 
| i 
i i 
| 1 
I oName i 
: q 
fs ADDREss_ 4 
Construction now underway on Telex Park acreage, adjacent to our present a 4 
laboratories, will add 30,000 square feet of research, development and production space. } city STATE § 
Telex’ steady growth during the past 21 years is the distributor's assurance 


of ever finer, ever smaller, ever newer models from Telex. 
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‘from within the hearing aid 
industry was Oliver Field, head 
of the investigative department 
of the American Medical Asso- 
ciation. 

He described the 50-year his- 
tory of his service in ferreting 
out “quacks,” using some 
rather amusing examples from 
the patent medicine era at the 
turn of the century. 

“Many patent medicines con- 
tained 26 per cent alcohol,” he 
said. “No wonder those who 
used them felt good after taking 
a dose.” 

Some of his other examples 
of quackery were not amusing. 

He cited several contempor- 
ary “cancer cures,” explaining 
in detail how the patients do 
die of cancer and how fraud- 
ulent are the ingredients of the 
“medicines” used to swindle 
them. 

A talk by D. J. Marcucci, 
SHAA member from Chicago, 
on “Hearing aids and Nerve 
Deafness,” scheduled for the 
last hours of the tight-scheduled 
convention, was.not given. 

Marcucci, realizing that the 
talks of later speakers, such as 
Dr. Proctor, would have to be 
grossly modified, resolved the 
emergency by asking that his 
time be given to the other 
speakers. 

His talk, which was based on 
his 22 years of experience with 
the hard of hearing, will be pub- 
lished in Audecibel. 

Two panel discussions which 
commanded the keenest atten- 
tion of those who attended the 
convention were on the topics, 
“Are Two Ears Better Than 
One?” and “What Can Each 
Certified Hearing Aid Audio- 
logist Do to Increase Acceptance 
and Distribution of Hearing 
Aids. 

The first panel, moderated by 
SHAA Governor Max Elbaum, 
found the panelists in agree- 
ment that binaural is generally 
more desirable than monaural 
hearing. 

The personal experiences of 
near relatives as well as those of 
clients were cited to bolster the 
argument by both panelists and 
members after the subject was 
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thrown open to discussion ‘from 
the floor. 

The second panel, moderated 
by W. H. Otten, of Omaha, 
saw these views expressed by 
the various panelists: 

Dave Barnow, of Chicago, 
President of the HAIC: We 
must sell more than hearing 
aids — service. Each member 
of the staff and the dealer 
should take an active part in as 
many community activities as 
possible for good public rela- 
tions. 

Richard Burger, of Minne- 
apolis: You must be devoted to 
your work and treat each client 
as if he or she was the most 
important customer you ever 
had. Inform doctors and other 
allied professionals in your com- 
munity of your aims and ethics 
so that you can be of mutual 





MYNDERS — METCALFE — MILLER 
. . discuss the meeting 


assistance to each other. Solicit 
testimonials from important 
persons in your community 
wearing hearing aids and en- 
deavor to run ads pointing out 
that the SHAA fitted them but 
not mentioning the individual 
SHAA member who did the fit- 
ting. 

Lee Rosemond, of Dobbs 
Ferry, New York, vice-presi- 
dent of the HAIC: The SHAA 
can grow and become a bigger 
factor in the growth of the in- 
dustry. The respect of the 
medical profession should be 
solicited. There should be an 
SHAA organization on the state 
level as well as the national. 

Rolf Stutz, of Boston, Massa- 
chusetts: Our clients are dif- 
ferent and know they are differ- 
ent from normal people. This 
awareness feeds back into their 


behavior. We should take great 
pains to be understanding of 
their emotional as well as their 
actual hearing problems. 

Richard Tatum, of Pitts- 
burgh: There just aren’t 
enough people with the stand- 
ards and qualifications of the 
SHAA members. Each of you 
should make an effort in your 
own communities to recruit the 
people who should belong. The 
next 10 years are going to see 
licensing legislation. We can 
have a part in the writing of 
the licensing bills or we can sit 
back and accept the bills others 
fashion for us. 

L. A. Watson, of Minneapolis: 
The past 10 years have seen the 
industry ridden with a dispar- 
aging crossfire from certain 
manufacturers. This has done 
the entire industry great harm 
in the eyes of the public. This 
misleading and untrue impres- 
sion can be overcome by at- 
tempting to re-educate the pub- 
lic and educate the medical pro- 
fession. Too many people think 
of the hearing aid industry as it 
was 40 years ago. This in- 
cludes most of the medical pro- 
fession. We should also do more 
in the way of charitable pro- 
grams. 

A lively debate developed be- 
tween two speakers at the con- 
vention in arguing “The pres- 
ent status of Clinical Hearing 
Aid Evaluations.” 

The principals were Dr. 
Maurice H. Miller, Ph.D. direc- 
tor and chief audiologist of the 
Speech and Hearing Clinic of 
Columbia Presbyterian Medical 
Center, and A. P. Mynders, of 
Philadelphia. 

Briefly, here was the position 
of each: 

Dr. Miller said: Hearing aid 
evaluation is performed after 
the patient’s hearing problem 
has been carefully assessed, the 
objective being to pick the par- 
ticular hearing aid best suited 
to him. A striking inconsist- 
ency we recently determined at 
the Columbia Clinic was that in 
testing with the subjective, or 
conversational method we dis- 


(continued on page 22) 
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Ve wind... 


WAS WHISTLING A 
near gale by the office windows 
of Mr. Hearwell. It was a bitter 
day out. But, inside, Mr. Hear- 
well was warmed, not only by 
the heating system, but by an 
incident that had just happened. 

A man in late middle age, a 
stranger to Mr. Hearwell, had 
come into the office. He would 








MR.HEARWELLS 


Glimpses into the files of a successful hearing aid audiologist 


talk to no one but Mr. Hearwell. 

Here is what had happened 
before he arrived. 

George Young had recognized 
that he wasn’t hearing well. He 
realized one day recently that 
for a long time he had been ask- 
ing his wife, friends and assoc- 
iates to repeat what they had 
just said. 

So, one afternoon, he took 
time away from his office to 
keep an appointment with Dr. 
Roberts, one of the foremost 
otologists in the city. 

“Dr. Roberts listened to what 
I had to complain about,” Jones 
told Hearwell, “then he began 
an examination of my ears. 

“They’re blocked with wax,” 
Dr. Smith told me. Then he 
cleaned them out.” 

Mr. Hearwell interrupted at 
this point to ask how long ago 
this examination had taken 
place. He was surprised to find 
that it was only the day before. 
That made Mr. Hearwell resolve 
not to interrupt again until Mr. 
Jones had finished his story. 

“. . . | immediately was able 
to hear a hundred percent bet- 
ter. I told him so. But Dr. 
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toberts told me that was usual- 
ly the reaction when large de- 
posits of wax were removed. He 
said it was a deceptive feeling 
and asked his nurse to give me 
an audiometric test. 

“T couldn’t believe the results. 
Despite my feeling that I never 
heard better than at that mo- 
ment, he told me I had a 35 db 
perceptive loss in both ears. 

“T just couldn’t believe it. I 
asked him what this meant. He 
told me that without a hearing 
aid I would always be the person 
asking to have things repeated 
because my auditory nerve was 
not responding normally. 

“Dr. Roberts told me: 

“Even though you are hear- 
ing better, Mr. Young, I am go- 
ing to suggest that you go to 
the office of Mr. Hearwell, a 
certified hearing aid audiologist, 
and have him fit you for a hear- 
ing aid. I know you can trust 
his judgment. 

“That’s why I’m here. Can 
you fit me?” asked Mr. Jones. 

Mr. Hearwell assured Mr. 
Young that he could and would 
test his hearing, and fit him 
with the hearing aid that would 


best suit his hearing needs. 

But, before he did, he explain- 
ed to Mr. Young what a service 
the otologist had performed for 
him by dispelling his feeling 
that his hearing was normal be- 
cause the wax was removed. 

“When Dr. Smith strongly 
recommended that you come to 
me for a hearing aid, he saved 
you months of discomfort and 
confusion. 

“You would have come even- 
tually to be fitted for a hearing 
aid,” Mr. Hearwell added, “but 
unless the doctor had checked 
your hearing yesterday and be- 
cause he found that you still 
actually had a hearing loss, you 
would have believed for many 
weeks that your hearing was 
good. “When you found, even- 
tually, that this was an illusion, 
you might have gone to a drug- 
store or some other place that 
sells hearing aids through com- 
pletely untrained persons. This 
would have made for added dis- 
illusionment and it might have 
been years before your faith in 
a hearing aid was such that you 
would try again and wear one.” 

“It’s very hard for a person 
whose hearing has been im- 
proved dramatically, by such a 
means as removing the wax, to 
believe that, though improved, 
his hearing is still not adequate 
for every day needs.” 

Mr. Hearwell stood up and 
began the task of fitting the 
hearing aid to Mr. Young. Aft- 
erwards he thought about the 
otologist’s deft handling of the 
case. 

Although this was not exactly 
a rare experience for Mr. Hear- 
well, it didn’t happen so often 
that it could pass from his mind 
immediately. 


AUDECIBEL — DECEMBER 1957 





THE 
FIRST COMPREHENSIVE 
COMPLETELY AUTOMATIC 


HEARING 
TESTING 


COMPUTER 





























METHOD 


@ COMPLETELY ACCURATE 
@ ACCURATE, RELIABLE VALID TESTS 
© TESTS ALL THREE DIMENSIONS OF HEARING 
@ ACCURATELY MEASURES TRUE BINAURAL 
HEARING 


@ NON-SUBJECTIVE 


@ 100% CONFIDENTIAL 
@ REQUIRES NO TRAINED TECHNICIAN 
@ PORTABLE 
@ SPEED AND SIMPLICITY MAKES 
































ee FREQUENT TESTING ECONOMICAL 
ee @ NO SOUNDPROOF ROOM REQUIRED 
® © 
ee 
—@—e 
e @ 
e @ 
e @ 
e @ 


Available Now To Industry 


Sales Rights Available — 
Your Inquiries Invited 


Send for Descriptive Brochure 


MELLIE ESPERSON BUILDING ° P. O. BOX NO. 1735 * HOUSTON 1, TEXAS 











AUDECIBEL — DECEMBER 1957 Page 11 








THE Handicapped CHILD 


IN YOUR HOME 


To find the proper median be- 
tween pampering the handicap- 
ped child and overworking his 
frail strength, one can turn to 
no fixed formula. Yet a general 
principle can be applied; it is old, 
tried, and proved.: It is the way 
of love! 

As much as any child, yes, 
more than most, the child with 
a handicap needs love. Not just 
the hugs-and-kisses variety of 
affection will do the trick. Love 
must show itself through pa- 
tience and understanding. It is 
essential that such a child feel 
that he is wanted in a family, 
that he belongs there and is se- 
cure. On this basis must rest 
any treatment. The child re- 
quires love, no matter how re- 
pulsive may be his handicap, 
how trying his behavior. 

The understanding parent will 
not threaten. A lame or deaf 
child already has enough fears. 
Nor will the child be expected 
always to show courage. The 
terrors of an affliction are 
great. If, at times, the young- 
ster becomes frustrated and 
tearful, it should cause no sur- 
prise. 


Parental Attitudes 

Sidonie Gruenberg, of The 
Child Study Association, writes: 
“Careful studies have shown 
that the attitude of parents 
toward their handicapped child 
has more influence on his ad- 
justment than the severity of 
the handicap itself.’”” Prominent 
among the requirements for 
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by JOHN CHARLES WYNN 


PART II 
This is part two of AU- 
DECIBEL’s second article 
on the handicapped 
child. Part one appeared 
in the October issue. 


such parents is that they think 
of their first child of all as a 
child, and only incidentally as a 
child with a handicap. It is im- 
portant that handicapped chil- 
dren be treated as persons, nev- 
er as “cases” or as liabilities. 
If they are to conquer their dis- 
advantages, this much encour- 
agement they need at the least. 

The child who is born with a 
withered arm is not unlike other 
children except in this outstand- 
ing characteristic. With other 
normal children, he has much in 
common. He also needs a sense 
of security. He also requires 
love. He also seeks fun and 
pleasure along his own lines. 
The laws of learning apply to 
him as they do to others, but for 
him learning is more torturous. 
All in all, he is much more sim- 
ilar to other children than dif- 
ferent from them. 


The parents need not waste 





“Reprinted from HOW CHRISTIAN 

* PARENTS FACE FAMILY PROB- 
LEMS by J. C. Wynn, Copyright, 
1935, by W. L. Jenkins, The West- 
minster Press. Used by Permis- 
sion.” 











sympathy on these little ones. 
Sympathy for what they are 
missing (“Oh, it’s such a pity 
that Jackie can’t play ball!”) is 
misplaced and borders on the 
cruel. More constructive lines 
are available to the family than 
sitting by in pity. 

Incidentally, you can be as- 
sured that the parents’ own at- 
titude will be mirrored by oth- 
ers. The normal brothers and 
sisters of such a child will be as 
considerate as the parents. But 
if the parents bears a secret re- 
sentment against this misfor- 
tune, no matter how carefully 
it is hidden, it will be noticed by 
the family. Probably, too, it 
will also be copied by other chil- 
dren in the family who will show 
much more openly their resent- 
ment and hate. The way to 
family love is by parental ex- 
ample. 

A Program of Action 

There is more than parents 
can do than to guard their own 
attitudes. They can go to work 
on a constructive plan of action. 
It is not long before the parent 
who suffers with this family 
problem begins to discover oth- 
ers who are going through the 
same valley of difficulty. To- 
gether, in a fellowship of un- 
derstanding, these parents can 
create mutual support. More 
and more now, parents’ groups 
are being organized around such 
shared problems as_ cerebral 
palsy, poliomyelitis, or retarded 


(continued on pace 14) 
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Last summer, after years of research, Vicon True- 
Sound Hearing Instruments were placed on the mar- 
ket. Vicon engineers broke technical barriers that had 
previously limited hearing aids. They set new standards 
of excellence for hearing aids. In the Vicon V-100 
(monaural) and V-200 (stereophonic), they provided 
these things: 


Clear sound distortion less than 3% at 1000 cps, at full 
rated output! 

Wide range 300 cycles to over 3,000 cycles per second! 
Nearly an octave below and 700-800 cycles 
above previous useful response! 

Power up to 130 decibels, over the entire response 
range! 


Progress Report 







V-100 


(monaural) 


V-200 
(stereophonic) 


True sound smooth amplification of the entire range, in 
proportion to natural loudness. No painful, 
squawking “peaks”. 

Quiet virtual elimination of electronic noise. No 
“snap, crackle and pop”. 


HERE IS WHAT HAS HAPPENED since Vicon instruments were introduced: 


1. Field reports from otologists, audiologists, dealers 
and wearers are enthusiastic. For example, “Man, age 
31, deaf since infancy. Has never worn an aid before 
because all were ‘too noisy’. Has been using a V-100 
for five weeks; enjoys it very much. I think you can 
take real pride in building a hearing aid that will 
successfully fit a case of this sort.” 


2. More laboratory tests verify the findings of Vicon 
and independent laboratories. For example, 





“Dr. has had the Vicon tested at the 
University of where it took first place. 
Dr.______is chief consultant in otolaryngology 
for. , and chief of the hard-of-hearing 





clinic and auditory research at Hospital.” 


3. Vicon instruments are doing a good job for prob- 
lem cases and are producing results even for some 
“impossible” cases. And they are bringing effort- 
less, enjoyable hearing back to people with 


ICON, Ine. 
Vicon Inc. 


NAME 


COLORADO SPRINGS, COLORADO 


' > > Reta 


COLORADO SPRINGS, COLORADO 


(] Please send me free brochure which shows how and why Vicon 
instruments deliver undistorted True Sound at maximum power. 


(] Please send me information about a Vicon dealer appointment. 


moderate losses! (As one man put it, “I am approx- 
imating natural hearing for the first time in more 
than twenty years!) The qualities that help se- 
vere losses are the same qualities that make 
hearing easier and better for moderate losses! 


4. New choice of batteries. Vicon V-100 is now avail- 


able in these models: 

M-1 Uses one No. 152 battery or two No. 450 cells. 

M-2 Uses one No. 401 mercury cell. For wearers 
who want Vicon’s clarity and trueness but do 
not need maximum power. 

M-3 Uses two No. 401 mercury cells. 

R-1 Uses the Vicon rechargeable cell pack and Vicon 
R-1 charger. Cell pack need be replaced only 
about twice yearly; cuts battery costs to about 
65¢ a week for the first year, about 35¢ a week 
thereafter. 

M-1, M-3 and R-1 have interchangeable battery 
compartments. 


Beliove what you hear 


fom Vicon” 





ADDRESS 


Dealer appointments have been made in many 





CITY ZONE.____ STATE 





SITE SR, SEAMEN 
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cities, but have not yet been made in others. Vicon 
offers an excellent opportunity to qualified dealers. Send 
coupon for details. 


| 
Qualified Dealers 
| 
l 
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the Handicapped Child 
IN YOUR HOME 


(continued from page 12) 


mentality. In these circles they 
feel none of the embarrassment 
occasionally encountered when 
they are among parents of nor- 
mal children. To report in such 
a group that “my boy spoke 
three new words this week’ 
can mean more to those who un- 
derstand the torture of speech 
defect than a football letter to 
an athlete’s family. 

Parents’ groups can _ study 
carefully the nature of a partic- 
ular handicap and some of its 
remedies. They can become ac- 
quainted with handcrafts and 
the various methods of therapy 
that can be used. 

‘Alone, each parents can go to 
work on the problem of nick- 
names and ridicule. If the crip- 
ple is dubbed “Limpy,” or the 
obese “Fatso,’ it may hurt feel- 
ings. But the practice should 
draw no more sympathy than a 
scratch on the knee. Most of all, 
the parent should not interpret 
it as a personal insult. 

It can not be to strongly 
stated that the child’s general 
health needs to be guarded, so 
that the handicap is not further 
complicated. It will be of real 
help to have good resistance to 
colds and a strong body to count 
on. On this point the author- 
ities agree: when a good doctor 
is located in whom the parents 
have confidence, they should 
shop no farther but should keep 
close to him. The error is some- 
times made of chasing from one 
medical man to another, dissi- 
pating money, and tiring the 
child. Somehow the family 
hopes to find one who will do 
what the others cannot. But 
when a competent specialist has 
begun treatment, his judgment 
should be respected. 

The entire family feels better 
when it is doing something to 
relieve the strain of the illness 
or abnormality. Such action 
lessens emotional tension. It 
avoids a feeling of helplessness. 

The parents are unwise who 
drop all social and community 
activities in order to devote 
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their full time to a handicapped 
son or daughter. It is for the 
very child’s sake that the par- 
ents ought to keep up normal 
living, so that their outlook and 
disposition can be healthy 
enough to face the crisis at 
home. In so far as possible, the 
family ought to live as other 
families do, not ignoring the 
handicap, but adjusting it in the 
child and home. This is.a far 
wiser measure than magnifying 
an illness to such proportions 
that it dominates all else. 


There Are Compensations 
“Our strength.” Emerson 
claimed, “grows out of our weak- 
ness.” Certainly there are in- 
numerable examples of over- 
compensation in which the han- 
dicapped person worked so hard 
to meet his difficulty that in so 
doing he surpassed ever normal 








Convention news crowd- 
ed the SHAA Annual 
Directory out of this is- 
sue. It is now planned 
for our February edi- 
tion. Watch for it. 








persons. Ignace Paderewski had 
weak fingers: Glenn Cunning- 
ham had been maimed in the 
legs by fire. Charies Darwin 
actually said, “If I had not been 
so great an invalid, I should not 
have done nearly so much work 
as I have accomplished.” It is 
alleged by many that handicaps 
have quite as good a chance to 
make a person as to break him. 
The number of handicapped 
people who have attained suc- 
cess make it appear that such a 
disadvantage is almost a quali- 
fication for success. 


Some reasons can be traced 
for this seeming paradox. Those 
who are disabled are often able 
better to concentrate their ener- 
gies. They have a more com- 
plete knowledge of their limita- 
tions and how to work within 
them. The maimed and the 
blind are accustomed to analyz- 
ing their movements. So skilled 
do some blind people become in 
stretching their other senses 





that their abilities are prover- 
bial. Indeed, the Chinese have 
for years regarded the blind as 
almost supernatural persons be- 
cause of their seeming miracul- 
ous abilities. 


There is nothing to prevent a 
crippled boy from developing in 
music the skills he could not 
achieve in sports. The chronic 
invalid who has a rheumatic 
heart can nonetheless learn 
painting or excel in scholarship. 


One mother reports that of 
her four children the best ad- 
justed is the least healthy—a 
girl who is lame from osteomye- 
litis. 

Even the mentally retarded 
children offer compensations. 
Some of these are _ indirect. 
Pearl Buck learned from her 
daughter patience, tolerance, 
human compassion. Because 
their desires are less complex, 
retarded children are generally 
happy, and they help to spread 
cheer to others. 


Not a few researchers in the 
area of childhood handicaps are 
those whose own children have 
suffered from some difficulty. 
This misfortune has _ spurred 
them to work in the field of 
their sympathy. 

It is a truism to state it: were 
it not for our problems, we 
would have little progress. The 
insight is well put in the words 
of Lachlen McLachlen in the 
play, The Hasty Heart, by John 
Patrick. Lachlen says, “I had 
tae be hurt tae learn.” It is not 
necessary to suffer such hard- 
ship in order to show qualities 
of heroism and courage. But it 
is indeed possible to achieve a 
personal victory for the family 
within the adverse circum- 
stances themselves. 


That family which approaches 
this problem with a faith that 
God’s grace is sufficient for it 
begins. with part of the victory 
won. Those who know the balm 
of prayer, and the strength 
from tapping spiritual sources 
far deeper than their own, re- 
port much calmness and seren- 
ity in the midst of all their trou- 
ble. 


Your Child and You, by Sidonie Gruenberg. 
Copyright, 1950, Fawcett Publications, Inc. Re- 
printed by courtesy. A Gold Medal Book. 
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Acoustical Engineering Corp. Announces 
“Dynophonetic” Hearing Test Method 


The Acoustical Engineering Corpor- 
ation has recently purchased the 
patent rights of the “Dynophonetic 
Method” for testing hearing from the 
inventor, Mr. Arnold Phillip Towne. 
The Corporation is presently en- 
gaged in tooling-up for the mass pro- 
duction of a new instrument which, 
it is claimed, mechanically and elec- 
tronically tests both ears simultan- 
eously in four minutes time without 
pre-instruction, without a soundproof 
room or technical interpretation of 
the resultant key punched card. 

What is “DYNOPHONETIC”? 
Basically it places the subject as 
part of a mathematical bridge and 
through a unique method, similar to 
the analog computer, complex sounds 
are reduced to units of fundamental 
sounds. The sounds lose all identity 
when heard by the abnormal ear; how- 
ever, when heard by a person with 
normal binaural hearing, these same 
sounds become identifiable and have 
meaning. 

A person with a loss in either left 
or right ear would, upon taking the 
test, hear something resembling a 
phonograph record played backwards; 
to the person taking the same test 


with normal binaural hearing the 
same sounds would become intelligible 
words or phrases. This is an objec- 
tive test, not dependent upon the per- 
son being tested giving a true an- 
swer. 


The company reports that field 
tests were conducted under the most 
trying of circumstances. In one in- 
stance the employees of a machine 
shop were tested without aid of a 
soundproof room where the average 
extraneous noise level was measured 
at 85 decibels. In all of the tests 
conducted no pre-testing instructions 
were given, no soundproof rooms were 
used or available. 


Furthermore, the company says 
that malingering claimants have been 
exposed in less than four minutes’ 
time and upon questioning after com- 
pletion of the test admitted falsify- 
ing their losses. These same mal- 
ingering claims, as all persons in the 
field of hearing testing know, take 
from 30 minutes to one hour with the 
present methods of exposure and can 
be done only by a skilled operator. 


The “DYNOPHONETIC METH- 
OD” uses a card that is mechanically 
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No matter what your requirements as to ear- 
mold style or material we can meet your needs 
with a quality product. Twenty years of con- 
tinuous, high-quality production backs our 
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Formtex Impression Compound 
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® No ear distortion 
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Ask for our brochure and 
further particulars 
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Chief Engineer Gerald D. Sears checks 
equipment at Acoustical Engineering Corp. 


punched as the person takes the test. 
Upon completion of the test this 
punched card is then placed in the 
“AEC KEY,” which at a glance gives 
the final results for the left ear, the 
right ear, binaural function, percep- 
tion, coordination and other informa- 
tion desired. 

By combining a so-called battery 
of computers together, up to 240 or 
more persons can be tested per hour 
with only one operator conducting the 
tests and giving the resultant an- 
swers from the key punched cards. 

A brochure that gives a “bird’s 
eye view” of the new method may 
be had by writing to ACOUSTICAL 
ENGINEERING CORPORATION, 
Box No. 1735, Houston 1, Texas. The 
brochure gives an interesting com- 
parison between the audiometric and 
the Dynophonetic concept. 
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Federal Trade Commission’‘s 


PAUL CAMERON 
answers SHAA 
QUESTIONS 


Following his prepared ad- 
dress before the Society of Hear- 
ing Aid Audiologists at the An- 
nual Meeting, October 11-12, 
Paul Cameron of the Federal 
Trade Commission threw the 
meeting open to questions from 
the floor. Following is a report 
on the highlights of that session. 


Q. Does the FTC have any ob- 
jection to advertising that im- 
plies that all other persons in 
the same business as the adver- 
tiser are dishonest and over- 
charging customers? 

A. I think you are referring 
to a matter now under consider- 
ation by the FTC. The law 
clearly states that there can be 
no false disparagement. I hope 
this answer is of help. Your 
question wasn’t too specific. 

Q. Is the FTC only interested 
when there are a number of 
complaints against false adver- 
tising, disparagement or re- 
straint of trade? 

A. Each separate complaint 
stands alone on its own merits. 
One complaint, if investigation 
supports its charge, is enough. 

Q. Please explain the mean- 
ing of “commercial bribery’ as 
it applies to the hearing aid 
industry ? 

A. I feel that it applies not 
to the dealers but to manufac- 
turers. For example, if a manu- 
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facturer went to the employee 
of a dealer and bribed that em- 
ployee to buy parts only from 
him, and this was done with- 
out the knowledge of the dealer. 
It could also apply, however, 
if a dealer bribed the employee 
of a manufacturer to sell him 
more than his quota if parts 
were short. However, the law 
applies only to the giver of the 
bribe, not the recipient. 


Questions about FTC ac- 
tions that have long been 
troublesome to the hear- 
ing aid industry are ask- 
ed and answered here 
by an FTC expert. Im- 
portant information for all 
in the industry. 


Q. Hearing aids are consid- 
ered “devices” but there is a 
service connected with them 
which must be paid for. Why 
can’t the FTC be more liberal 
in its outlook on hearing aid 
advertising? 

A. Congress, not the FTC, 
held that the hearing aid is a 
device. 


Q. If the automobile industry 
can have exclusive dealerships, 
why can’t the hearing aid in- 
dustry? 

A. For the past 15 years, 
contracts between auto factories 
and dealers have not had an ex- 





PAUL CAMERON 
. clarifies FTC ruling 


clusive dealership clause. If we 
had evidence that there was 
such a contract we would take 
action. 

Q. Why does the FTC object 
to the phrase “no button in the 
ear” when used in hearing aid 
advertising when the fact is 
that there is no button in the 
ear? 

A. You can say that provid- 
ing you point out that a visible 
plastic cord runs to the ear al- 
though there is no button. Ad- 
vertising cannot be deceptive 
and imply that the apparatus is 
invisible when it is not. 


Q. Why does the FTC single 


out the hearing aid industry for 
its attention? Look at the 


cigarette advertisements. Why 
isn’t something done about 
them? 


A. From the silence, I guess 
there are no cigarette people 
here. They’d certainly want to 
argue that. We are not picking 
on the hearing aid industry. 
(He then pointed out that 17 
cigarette firms are under FTC 
stipulations and briefly re- 
counted some of the history.) 

Q. Doesn’t an advertiser 
have the benefit of misleading 
ads while the FTC takes such a 
long time to consider action? 

A. The FTC is injunctive, 
not punitive. We can only en- 
join them from using such ad- 
vertising. We can do nothing 
for 60 more days — time allow- 
ed for them to appeal our deci- 
sion. That’s the law. If they 
persist after the 60-day period, 
we can then ask the court for a 
penalty. 
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high-caliber, qualified person- 
nel referred to them for hiring. 

I don’t say this is the type 
executive secretary we want. I 
don’t say a person with such 
training would be able to make 
such a program work as smooth- 
ly as it was easy to outline here. 

But some members of our 
committee in order to select an 
executive secretary are cau- 
tiously and exhaustively looking 
into such a possibility. 

On the other hand, perhaps 
what we need most is a man or 
woman with a law background. 
An argument could be put for- 
ward for such an executive sec- 
retary. Consider for a moment 
the legislative and licensing bills 
of recent months. Look ahead to 
the probable increase in such 
actions. Do we need one who, 


Mow HEAR hce 


by KENNETH S. WOOD (continued from page four) 





when faced with such emer- 
gencies, can make fast decisions 
and lay out legal strategy im- 
mediately? Sometimes such a 
threat leaves little time for con- 
ferences. 


These questions — and they 
are only questions —point up 
some of the problems facing 
your committee to select an 
executive secretary. The final 
answer will be in the selection 
of an executive secretary. 

But until that time, your 
thoughts on the kind of person 
we need will be helpful to us. 
Perhaps to your view, there is 
an SHAA need far more vital 
than those mentioned here. If 
so, it is your duty as a member, 
to express this need so that it, 
too, may be considered by the 
committee. 
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Room 702, 28 W. Adams 
Detroit 26, Mich. 


$15.00 pr. 














Seated left to right: 
Standing second row: S. K. Foster; Alice Blackhall; 


Max Elbaum; John B. Whidby. 


The Officers 


Ss. H. A. 


of Audecibel 











Thornton Zanolli; 


Back row: Felix 
Visk; Verl Conn; Harold Otten; Ken Steeves. 


and Governors of 


... and the staff 
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Merry Christmas 


and 


Happy Net Pear 








Ken Wood. 





* 


A, we turn each page of the New 


year let us be mindful that we stand upon 


the threshold of an unexplored day. 


No man has traveled here before us, 


A. 


so let us approach each day with full 


courage and an adventurous spirit. May 


you find all of yours filled with high 


adventure, love, health, happiness and the 


fulfillment of your heart’s desires. 


* 


Se / 
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Dr. Kobrach Passes 

Members of the Society of 
Hearing Aid Audiologists and 
everyone connected with him 
have been saddened by the 
recent death of Dr. Heinrich 
Kobrach who will be remember- 
ed as one of the speakers at the 
1956 annual convention of The 
Society of Hearing Aid Audio- 
logists. 

Dr. Kobrach was born in Ger- 
many on October 9th, 1905 and 
began his medical education at 
the University of Munich. He 
took his post-graduate training 
in Switzerland and in 1933 en- 
rolled at the University of Chi- 
cago. He received his Ph. D. in 
Physiology in 1936. 

From 1936 to 1942, he prac- 
ticed as an eye, ear, nose and 
throat specialist in Gary, In- 
diana and from there he went 
into service to later be dis- 
charged as a Lieutenant Colonel. 

Upon his return from service 
in 1946, he did research at the 
University of Chicago until 1953 
when he joined Dr. Bruce Proc- 
tor in private practice and they 
were associated until his death. 
During his association with Dr. 
Proctor, he did research in ear 
work at Wayne University. 

He is survived by his widow 
and two children. 


* x * 


Allison Company Introduces 
New Unit and Makes Info 
Bulletin Available 

The Allison Model 300 Audio- 
meter Calibration Unit consists 
of an artificial ear, vacuum tube 
voltmeter, sound level meter and 
an attenuator calibrator. 

In addition to calibrating the 
acoustical output of the ear- 
phone, an Allison Model 300C 
Amplifier plugs in between the 
microphone assembly and the in- 
put circuitry, raising the micro- 
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ALLISON MODEL 300 AUDIOMETER 
CALIBRATION UNIT 





MODEL 300C AUXILIARY 
AMPLIFIER FOR MODEL 300 


phone well above the case and at 
the same time supplying the ex- 
tra gain needed for low level 
sound field measurements. In 
this way, it may be used to cali- 
brate the output of a loudspeak- 
er. The instrument also con- 
tains a vacuum tube voltmeter 
which permits servicing of 
hearing aids as well as audio- 
meters. The unit comes com- 
plete with calibrated micro- 
phones. 

Two-color literature is avail- 
able from the manufacturer 
upon request giving complete in- 
formation on this unit. 

ee, ee 


Allison is also offering the 
bulletin, “Getting the Most Out 
of Your Audiometer” to any 
who request it. This bulletin 
should be of value to any user 
of an audiometer, regardless of 
the make involved. Just send 
your request to Allison Labora- 
tories, Inc., 14185 Skyline Drive, 
LaPuente, Californiasand men- 
tion that you saw the offer in 
Audecibel. 

Films Available for 
Industry Promotion 

Four films are available to 
people who are interested in 
promoting the hearing industry. 
All four films are in full color 
and can be had without charge. 

Three of the films are avail- 
able from Chester A. Sanderson, 





Mine Safety Appliance Com- 
pany, 201 N. Braddock Avenue, 
Pittsburgh 8, Pennsylvania. 
They are each half hour presen- 
tations grouped under a series 
called “Noise and Hearing.” 

The presentations are by 
members of the University of 
Pittsburgh medical and public 
health faculties. They explain 
the problem and offer possible 
solutions. 

Part one, ““How We Hear” de- 
fines the loss of hearing prob- 
lem in terms of public health 
and safety, explains the mechan- 
ics of hearing, and illustrates 
various types of hearing im- 
pairment. 

“The Nature of Sound,” the 
second film, explains the phy- 
sics and some of the terminology 
used in this field. The prob- 
able mechanism of hearing loss 
is considered. 

Part three, “Noise Control’ 
presents methods of industrial 
noise measurements and analy- 
sis, and tells ways to control 
harmful noise through elimina- 
tion, insulation, isolation of the 
source, or through ear protec- 
tion. 

Each of the films is 30 min- 
utes long. 

The fourth film titled 
“Reach into Silence” is also in 
full color and is _ available 
through Beltone Hearing Aid 
Company, 2900 W. 36th St., 
Chicago, for the purpose of in- 
teresting young people in enter- 
ing the undermanned field of 
hearing correction and speech 
therapy. 

This 13144 minute movie was 
filmed at the John Tracy Clinic, - 
Los Angeles, and shows the 
methods used to train teachers 
for the difficult job of helping 
deaf children to speak. 

The film was produced by the 

(continued on page 20) 
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Tiny Mallory Mercury Batteries 
helped make modern hearing aids possible 


Inconspicuous to wear . . . midget in size . . . wonderful in 
performance . . . today’s hearing aids owe much of their progress in 
miniaturization and dependability to Mallory Mercury Batteries. 


These unique batteries, originally created by Mallory, have 
sparked a revolution in hearing aid technology. Since their 
introduction, Mallory has constantly improved quality, further 
diminished size, and pioneered new models around which 

new hearing instruments have been designed. 


To assure the best in value and performance, always recommend 
Mallory Mercury Batteries—the leading batteries 
in the hearing aid field! 


Mallory Battery Company 
A Division of 


aay 


2 R. MALLORY &CO Inc 








* 




















PRODUCTS and PEOPLE | 


(continued from page 18) 


A SCENE FROM 
. “Reach into Silence” 


University of Southern Cali- 
fornia Cinema _ Department 
through a grant from the Bel- 
tone Hearing Aid Company. 


ee ae 
Telex Unveils 
The “All-In-Ear” 

A tiny, new four transistor 
hearing aid designed to be worn 
entirely in the ear has been 
introduced by Telex of St. Paul, 
Minn. The new unit is called 
the All-In-Ear. 

Telex president Allen Hemple 
said the completely self-con- 
tained one piece unit, with 
hermetically sealed amplifier, 
includes microphone, receiver, 
four transistors and battery. 

The Telex All-In-Ear weighs 
just three-tenths of an ounce 
including battery. It features 
individual volume control, sep- 
arate “off-on” switch and con- 
cealed swing out battery com- 
partment. 

Filed tests indicate that this 
instrument will fit losses up to 
65 d.b. since no gain is dissi- 
pated through plastic tubes. The 
manufacturer describes the All- 
In-Ear as ideal for “intermit- 
tent use” as well as for heavier 
losses. Telex also describes the 
All-In-Ear as providing the ulti- 
mate answer to binaural fit- 
tings. 

x * * 
Nation-Wide Contest 
Reveals Some Interesting Facts 

Otarion Listener Corporation 
recently conducted a_ contest 
unique in that it was conducted 
exclusively for persons with 
hearing impairments, it was 
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conducted entirely by direct 
mail, it received no promotion 
through national advertising 
and it attracted more than 
30,000 write-in entries within 
60 days. 

According to Leland Rose- 
mond, Otarions president, the 
contest is significant in that it 
further crystallizes the grow- 
ing conviction that hearing im- 
pairment is far more common 
than the public realizes and 
even more prevalent than even 
government authorities esti- 
mated. 

Entries were from every sec- 
tion of the country, and analysis 
of the submitted contest forms 
showed that 55% carried the 
names of men with hearing de- 
ficiencies and 45% carried the 
names of women who are hard 
of hearing. 

“The Listener” Otarions eye- 
glass hearing aid was sent to 
each of ten lucky names drawn 
from a huge drum by Jesse 
Collyer, Mayor of Ossinging, 
N.Y. Portable RCA television 
receivers were sent to the ten 
persons sending in the winning 
names. 


* * * 


Two New Books Available 
From Volta Bureau 


Two new books have recently 
been introduced by the Volta 
Bureau for the purpose of 
teaching the hard of hearing. 

“Educational Guidance and 
the Deaf Child” edited by A. W. 
G. Ewing gives the results of re- 
search programs at the depart- 
ment of the Deaf, University of 
Manchester, England as direct- 
ed by Drs. A. W. G. and Irene 
R. Ewing. 

It includes studies of the as- 
sessment of abilities and mental 
tests for deaf children, detec- 
tion of deafness in children, 
acoustics, design and construc- 
tion of schools for the deaf, 
home training, hearing aids, 
and speech audiometry. 

A text designed for teachers, 
administrators, otologists, 
pediatricians, clinicians, psy- 
chologists and all others inter- 
ested in the welfare of the deaf 
child. 


“Look, Listen and Lipread” is 
edited by Betty C. Wright and 
is of interesting and varied 
practice material — all new — 
suitable for use with adults and 
senior high school students. It 
contains drills, games, stories, 
and exercises for the training 
of the eyes and ears to work 
together. 

Miss Wright is consultant, 
American Hearing Society and 
U.S. Office of Vocational Re- 
habilitation, Instructor of Lip- 
reading of the Hearing Center, 
Medical College of Virginia. 
Her material was contributed 
by 37 outstanding teachers of 
lipreading. 

Both books are available 
from: The Volta Bureau, 1537 
35th Street, N.W., Washington 
7, D.C. 


* * * 


Telex Names New 
Export Manager 


Edward J. O’Gara has been 
named export manager for Tel- 
ex. He replaces Tom Gunder- 
son, who was recently promoted 
to sales manager of the firm’s 
hearing aid division. 

O’Garra moves to his new 
position from the post of traffic 
manager for Telex, which he 
held for one year. His experi- 
ence includes fourteen years in 
sales and traffic. O’Gara will 
serve the company’s outlets in 
44 countries overseas. 


* * * 


Maico Electronics, Inc., Markets 
New Hearing Glasses 

The new Maico AF eyeglass 
hearing aid features a complete, 
fullpower hearing aid so tiny 
that it is entirely hidden inside 
one temple of a pair of glasses. 
Weighing less than an ounce, 
the aid has no extra pieces, 
cords, separate batteries, or 
wires across the bow of the 
glasses. 

New “bendability”’ allows 
each temple to be bent four 
ways for perfect adjustment to 
the size and shape of the wear- 
ers head. 

A separate on-of switch 
makes it possible to leave the 
volume control at the proper 
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setting while the new AF hear- 
ing aid is turned off. A light 
push on the battery compart- 
ment, located at the extreme 
end of the temple, moves the 
battery out of contact to turn 
off the hearing aid. The vol- 
ume control is also near the end 
of the temple for easy accessi- 
bility. 

The new eyeglass hearing aid 
features fully cushioned micro- 
phone and receiver, four tone 
adjustments, and a complete 
unit in each temple to make 
possible binaural hearing. Maico 
will merchandise only the 
temples, which can be fitted to 
old or new eyeglasses purchased 
from an optician. 

x * * 
Qualitone Adds A. H. Schaefer 
To Executive Staff 

A. H. (Al) Schaefer has 
joined the Qualitone Hearing 
Aid Company. Al is_ well 
known in the electronic field as 
well as the hearing aid industry 
and was formerly general man- 
ager of the Microtone Company. 

In announcing Mr. Schaefer’s 
association with Qualitone, R. 
T. Burger, president, said. “We 
are proud he has returned to the 
hearing aid business. He 
brings additional years of valu- 
able experience to Qualitone. 
We know that his active par- 
ticipation in factory dealer rela- 
tions in the past was respon- 
sible for the success of com- 
panies Al was associated with.” 

Mr. Schaefer is a graduate of 
St. John University where he 
established many records as an 
athlete and scholar as well as a 
coach in various athletic activ- 
ities. He resigned as general 
manager of the Microtone Com- 
pany before it went out of busi- 
ness and has been active in the 
refrigeration industry for the 
past three years. 

i 
Forrest Jones Passes 

It was with a feeling of great 
personal loss that the many 
friends of Forrest Jones heard 
of his recent death. One of the 
industry’s most respected lead- 
ers, his influence was wide- 
spread. 

Forrest Jones consistently 
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pioneered new and more effec- 
tive ways to bring better hear- 
ing to the hard of hearing. He 
is credited with building his 
Oregon Hearing Center into the 
largest volume hearing aid 
operation in the world. 

Born February 19, 1908 in 
Dupont, Ohio, Forrest Jones 
was educated in grammar and 
high schools in Fort Wayne, 
Indiana, and Chicago, Illinois. 
The past sixteen years of his 
business career were spent in 
the hearing aid field. He was 
with Acoustican, as salesman, 
sales-manager and later dealer. 

So many new product and 
promotional ideas were contrib- 
uted by Forrest Jones to the 
hearing aid industry that he 
was truly a dynamic moving 
force in the field. He shall be 
missed by all of his many 
friends. 


* * * 


Maico Company Is Purchased 
By Sheaffer Pen Company 

The W. A. Sheaffer Pen Com- 
pany has purchased the busi- 
ness and assets of the Maico 
Company, Inc. 

Maico, fourth in domestic 
sales of hearing aids and a lead- 
er in manufacturer of electron- 
ics for medical use, will func- 
tion as a Sheaffer subsidiary 
under the name of Maico Elec- 
trics, Inc. It will continue to 
operate at its Minneapolis head- 
quarters and factory with pres- 
ent administrative, production 
and sales personnel. 





WALTER A. SHAEFER 


. signs purchasing agreement while 
Leland A. Watson looks on, 





THE ANSWER to Your 


IMPRESSION PROBLEM 


ce AUDALIN 
the distinctive 


Eor Impression Material 


It is leading in dependable perform- 
ance because it is 
* Easy to apply — no oil used — 
no need to hurry 


* Does not stick to hands and 
ears, and smells good 


No burning to the ear 
Even children are pleased by it 





Large (1 lb.) package with $4% 
SINE GUI oi dcecccnicccassaae 
Sample six-unit +4 
WORE  i6 i skce ace skseoenscancncodnns 
Satisfaction guaranteed or money back 
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Encountering New Earmold 
Problems With Hearing Aid 
Glasses? ? ? ? 


MANY DEALERS ARE - - 
AND ARE FINDING 
A SOLUTION WITH Mid-States 


SOFTEX and NUTEX EARMOLD 


SOFTEX and NUTEX EAR- 
MOLDS have swept the nation 
used conventionally — Now ap- 
plied to hearing aid glasses, 
SOFTEX and NUTEX EAR- 
MOLDS are proving THE AN- 
SWER to close acoustical seal 
with comfort to the user. 


SOFTEX and NUTEX were de- 
veloped by hearing aid people 
for hearing aid people. 


CHARTER MEMBERS: 
Hearing Aid Industry 
Conference, Inc. 




















covered that the patient appar- 
ently learns to utilize amplified 
sound. 

The hearing aid that proved 
best in initial tests very often 
was superceded by the one that 
showed the worst when a second 
test was run some weeks later. 

An examiner should recheck 
regularly to note these changes. 
A patient’s responses apparent- 
ly are affected by learning, fa- 
tigue and other emotional fac- 
tors. All “standard” proced- 
ure should be subjected to vig- 
orous scrutiny in view of this. 

Many patients must be train- 
ed for diagnosis before a speci- 
fic hearing aid can be recom- 
mended. This problem, are 
present methods the best possi- 
ble, is just one facing us before 
we can be of best service to the 
hard of hearing. Only through 
cooperation of all phases of the 
hearing industry can we reach a 
solution to the problems facing 
us. 

Mynders said: The hearing 
clinic today poses some prob- 
lems in economics and ethics. 
The very existence of the clinic 
depends on receipt of free hear- 
ing aids from manufacturers or 
dealers. But some false im- 
pressions seem to be given pa- 
tients: There are 102 types of 
hearing aids. No clinic can test 
a patient on more than four or 
five of these and yet there is 
the false impression that the 
instruments will be tried impar- 
tially on all comers — an impos- 
sibility. Also, if it were true 
that there is only one best in- 
strument all other manufac- 
turers would have to go out of 
business. The clinical audiol- 
ogist often leaves an impression, 
without perhaps realizing it, 
that he is an M.D. rather than 
a Ph.D. This should be correct- 
ed. Also, I feel that it would be 
better for the patient if the 
clinician did not leave him with 
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such a feeling of uncertainty 
about what to do. Tell the pa- 
tient firmly to go to such a 





GROVER COIL AND FELIX VISK 
. talk it over 





dealer’s office and be fitted for 
a hearing aid rather than: “I 
suggest you try several before 
you buy.” 

Dr. Miller responded by say- 
ing the patient would lose his 
confidence in the examiner and 
in all hearing aids if one speci- 
fic hearing aid were recom- 
mended over the others. He 
said that the clinician has an 
obligation to the client to be 
as impartial as science will 
allow him to be. He pointed out 
that much work remains to be 
done before the clinical hear- 
ing aid audiologist or the hear- 
ing aid audiologist can begin to 
feel he has all of the answers. 

The other member of the 
debate, Walter Metcalfe, of 
Oklahoma City, said that the 
two professions would have to 
work with each other more and 
more as time goes on in order 
to achieve the goal of being of 
the best service to the hard of 
hearing that it is possible to be. 

Several of the presentations 
will be published in this and 
successive issues of Audecibel. 





Harold Otten of Omaha in his role of moderator of the manufacturers panel. The amiable 

Mr. Otten did a scholarly job of holding in check the enthusiasm of such brilliant panelists 

as L. A. Watson of Maico, shown here on the right. Others in the panel included Dave 
Barnow Dick Burger, Lee Rosemond, Rolf Stutz and Dick Tatum. 
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The MEASUREMENT 
of HEARING 


Brings together basic experimental information 
about acoustics, electro-acoustic equipment, 
psychology of hearing, and other related 
topics, and applies this information to various 
aspects of the measurement of hearing. The 
book is designed for clinical otologists and 
others engaged in experimental work on hear- 
ing. By J. HIRSH. Central Institute for the 
Deaf and Washington University School of 
ge 360 pages, 6x9, 120 illustrations, 
.50. 





Essentials of ELECTRICITY 


Covers those fundamentals of electricity especial- 
ly helpful in working with frequency modulation, 
television, high-fidelity circuits, and high-fre- 
quency circuits. Among the features are analy- 
ses of filter circuits, coupled circuits, band-pass 
circuits, delayed-action circuits, and correlation 











MUSICAL ENGINEERING 


An interrelated engineering treatment of sound, 
speech, music, musical instruments, acoustics, 
and sound reproduction, giving the explanation 
and analysis of many phenomena needed by 
sound engineers and musicians in attaining 
best performance and reproduction of music. 
Includes data on performance characteristics 
of musical instruments and the human voice, 
and sound pickup arrangements for motion 
pictures, broadcasting, and phonograph re- 
cording. By Harry F. OLSON, RCA Laborator- 
ies. 369 pages, 6x9, 303 illustrations, $7.00. 





Gives a command of mathematics from ele- 
mentary algebra through quadratic equations, 
logarithms, trigonometry, plane vectors, and 
elementary vector algebra with direct applica- 
tions to electrical and radio problems. Contains 








Order any book from: 


28 W. Adams 





INDUSTRIAL DEAFNESS 


A fundamental reference book in industrial 
noise and deafness for otologists. Section I 
deals with the physics of sound, anatomy of 
the ear, causes of deafness, medico-legal as- 
pects, and basic problems in the conservation 
of hearing; Section II tells how to measure 
noise; Section III tells how to measure hear- 
ing, how to keep records, and how to organize 
a conservation-of-hearing program. By Joseph 
SATALOFF, Ass‘t Professor of Otology, Jeffer- 
son Medical College. 350 pages, 6x9, 75 il- 
lustrations, $8.00. 
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for RADIO and TELEVISION 


of units, symbols, and abbreviations with RETMA 
standards. By Morris SLURZBERG, Instructor, 
Henry Snyder H.S., Jersey City, N.J. and William 
OSTERHELD, Instructor, Wm. L. Dickinson HS.., 
Jersey City, N.J. Second edition. 650 pages, 6x9, 
illustrated, $6.00. 





LANGUAGE and 
COMMUNICATION 


A scientific study of communicative behavior, 
beginning with phonetics. Gives a statistical 
analysis of language and style, traces the de- 
velopment of language in children, considers 
verbal learning and thinking, and defines the 
role of communication in social organization. 
Basic ideas of the theory of information — 
amount of information, redundancy, and the 
probability of error—are developed. By George 
A. MILLER, Harvard University. 298 pages, 
6x9, 62 illustrations, $5.50. 


| MATHEMATICS for ELECTRICIANS and RADIOMEN 


600 illustrative problems worked out in detail and 
more than 3000 problems for practice, with an- 
swers. By Nelson M. COOKE, President Cooke 
Engineering Co. 604 pages, 6x9, $5.50. 
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